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Source: ISBA Programmatic supply chain transparency study, May 2020



World Without
Personal Data

Be prepared for a



A privacy first world

Users Governance Technology



What do we do with video?



Unlock your full potential
How do we match publishers and 

advertisers the privacy-friendly way?



An alternative for cookies isn’t directly a 
solution for non-consented inventory

A solution for non-consented inventory is 
directly a solution for the cookieless era



• As an online publisher you can set an example in 

securing the privacy of your visitors

• As an advertiser you can make the deliberate choice 

to be on the forefront of the new way of advertising

Privacy is to the digital 

age what product safety 

was to the Industrial Age





Ster +32% revenue increase with consentless inventory

Source: Ster online revenue 2019-2020, direct- and programmatic sales for display and video
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Non-consent inventory enthousiasts



Key Take-Outs

1. Be 100% compliant in the whole chain

2. Unlock additional revenue for publishers

3. Great user experience

4. Monetize inventory while respecting users’ privacy

5. Tap into a completely new audience for advertisers: the privacy 

conscious individuals
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